THE
LINKEDIN

87,293 POSTS ANALYZED

A Data-Driven Guide to Writing
Hooks That Convert

Total Report: 7,847 words | 7 sections | 36-minute read

Based on: 87,293 posts | 209 creators | 56M+ engagements

Everyone obsesses over content quality. Wrong game. Your content doesn't matter if nobody
reads it. This isn't theory. It's data from 87,293 posts. If your posts get buried, if your insights go
unnoticed, or if engagement doesn't translate to revenue, this explains why.

by Syed Musavir Chishti

Founder, Botmer.io & Agentox.ai
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| spent 6 months doing something most people think is crazy. | analyzed 87,293 LinkedIn posts.
Not just any posts. Posts from the top 1,000 creators on the platform. Posts that generated
56,167,167 engagements. Then | tracked which hooks led to actual business conversations.

What | found changes everything about how you should write on LinkedIn.

What You're About to Discover

Most people think content is the game. It's not. Hooks are. This guide doesn't trick. It shows. If
you've written posts that get lost in the noise, posts that feel ignored, or hooks that don't convert,
this explains why.

Here's What | Did:

Over 6 months, | analyzed 87,293 LinkedIn posts from top creators, 2.4 million engagement
interactions (likes, comments, shares), 56,167,167 total engagements across 6,951
high-performing posts, and 209 unique creators who consistently drive results. | fed all of this into
Al and extracted patterns that actually work.

56,167,1
67 8,080

Total Engagement

6,951

Total Posts

2,400 Al 209
Sources

Source Filter

Min Engagement Filter

The Results:

This intelligence system helped me:

» Generate $1.2 million in sales pipeline
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* Book 5-10 meetings daily (1,800+ per year)
e Grow from 0 to 30,000 followers in 6 months
» Turn content into our #1 lead generation channel

» Save my company from bankruptcy using LinkedIn

What You'll Get:

» 200+ viral hook formulas extracted from 87k posts

» Which content patterns book meetings, not just likes

» The exact hook structures that generated $1.2M pipeline

» How to turn meeting notes into viral content in 60 seconds
» How to identify YOUR top fans who become clients

» Data from 209 top creators and what makes them work

* 9 proven hook frameworks with real examples

» The psychology behind why hooks work (or don't)

The LinkedIn Guide | Syed Musavir Chishti | Botmer.io & Agentox.ai | Page 3



SECTION O

INTRO - DON'T SKIP

I need to tell you something upfront: Most LinkedIn advice is broken.

Not because the people teaching it are bad. But because they're optimizing for the wrong thing.
They optimize for likes. For engagement. For vanity metrics that feel good but don't pay bills.

While everyone else is building "viral content frameworks," | built something else entirely. | built a
Hook Intelligence System.

And over the last 6 months, it's generated $1.2M in closed revenue through LinkedIn alone. No
ads. Just hooks, systematized at scale.

But this guide isn't just a collection of templates you can copy-paste. (Though I'll give you those
too.) This is a complete intelligence system for understanding what makes 56 million people stop
scrolling.

Chances are this is you:

* You write posts that take 30 minutes to craft, but they get 8 likes from your mom and a bot selling
SEO services.

* You see other people's posts blow up and wonder: "What am | missing? Why doesn't mine
work?"

* You've tried the "storytelling hooks," the "controversial takes,” the "3 tips" format. Sometimes
they work. Mostly they don't. And you have no idea why.

* You post content that feels performative. Like you're doing a dance for an algorithm instead of
talking to actual humans.

» And the worst part? You're starting to think you're the problem.
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Here's The Truth: You're not broken. The system is. The entire LinkedIn content game was
built on a lie: that engagement equals results. It doesn't. I've seen posts with 100k likes that
booked zero meetings. And posts with 3k likes that generated $200k in pipeline. The
difference? The hook.

Not the hook everyone teaches you. The hook that gets likes. I'm talking about the hook that gets
meetings. The hook that makes someone think: "I need to talk to this person.”

The Moment Everything Changed

Six months ago, | was exactly where you are. Writing content that felt forced. Copying what
"worked" for others. Getting no engagement and zero business results.

Then | had a realization: What if | stopped guessing and started measuring?

So | did something unusual. | scraped 87,293 LinkedIn posts from top creators, tracked 2.4 million
engagement interactions, correlated hooks with actual business results, fed everything into Al to
find patterns, and built a system to replicate what works.

What | Discovered: The Hook Utility Equation

Not all engagement is equal. Likes don't equal meetings. Shares don't equal revenue. But there's
a formula that predicts which hooks will convert:

Hook Conversion Score = (Curiosity x Rel evance x Specificity) -
Friction

The posts that book meetings maximize all three variables while minimizing friction.

The Six Gates Every Reader Passes Through

Before someone engages with your content, they pass through 6 psychological gates:
1. "Is this real?" (Authenticity check)
2. "Is this for me?" (Relevance filter)

3. "Do | care?" (Value assessment)
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4. "Will this help?" (Utility scan)
5. "Can | trust this?" (Credibility check)
6. "Should I act now?" (Urgency trigger)

Most hooks fail at Gate 1 or 2. The best hooks guide readers through all 6 checks in one
sentence.

The Attention Saturation Point

With Al-generated hooks now 16x more common, the game has changed. What worked in 2022
is oversaturated in 2025. The hooks that convert today aren't the "viral formulas" everyone copies.
They're the hooks that feel human in a sea of Al.

Why This Guide Exists

After generating $1.2M through LinkedIn, people kept asking: "How do you make it look so easy?"
The answer: I'm not playing the same game. While everyone optimizes for engagement, | optimize
for hook conversion density.

| didn't optimize for engagement. | optimized for conversion density. And it turns out, when you
optimize for conversion, engagement takes care of itself.
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SECTION 1

THE HOOK CRISIS

Why 90% of LinkedIn Posts Fail in the First Line

Let me show you what's broken. | analyzed 87,293 LinkedIn posts. Here's what | found:

Hook Performance Distribution:

Top 1% 75,593

Top 5% 18,504

Top 10% 14,123

Average 8,080

Bottom 50% <2,400 (filtered out)

The gap between the top 1% and average? Nearly 10x.

But here's where it gets interesting: When | analyzed the conversion rate (engagement to
meetings), the gap was even bigger. Top converters: 1 meeting per 500 engagements. Average
creators: 1 meeting per 5,000 engagements. That's a 10x difference in actual business results.

The Three Deadly Hook Mistakes

After analyzing 87k posts, | found three patterns that kill 90% of hooks:
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Mistake #1: The Vague Opening

"| learned something important today..."

No specificity, no curiosity trigger, passes 0/6 gates. Avg
engagement: 847

Mistake #2: The Generic Question

"Want to grow your business?"

Everyone asks this, no differentiation, feels like a sales
pitch. Avg engagement: 1,203

Mistake #3: The Fake Mystery

"This one thing changed everything for me..."
Clickbait without substance, trust erosion, Al-generated
feeling. Avg engagement: 2,847

Better Hook:

"I just lost $47,000 in 18 minutes..."

Specific number, time constraint, negative outcome
triggers curiosity. Avg engagement: 34,592

Better Hook:

"80% developers will be unemployable in 2 years"
Challenges assumptions, specific to pain point, pattern
interrupt. Avg engagement: 18,942

Better Hook:

"l analyzed 10,000 sales calls. 73% of deals were
lost in the first 90 seconds..."

Data-driven credibility, specific research, counterintuitive
insight. Avg engagement: 67,293

The Attention Collapse: What Changed in 2025

In January 2025, something shifted on LinkedIn. Average engagement across the platform
dropped 34%. But the top creators? Their engagement went UP 23%.

The Al Hook Invasion

Common Al-Generated Hook Patterns (now 16x more common than 2022, engagement down

67%):

 "Here's what nobody tells you about..."

"l spent X years doing Y. Here's what | learned...”

* "Most people think X. Here's the truth..."

* "The #1 mistake people make with..."

What Actually Works Now
The New Hook Physics:

» Specificity over Mystery: Instead of "l discovered something amazing..." try "l analyzed 87,293

LinkedIn posts..."
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e Data over Opinion: Instead of "I think LinkedIn is changing..." try "Linkedln engagement
dropped 34% in 2025..."

e Story over Statement: Instead of "Here's how to get clients..." try "Client fired our $60/hour
developer just to hire $30/hour developer."

« Human over Al: Instead of perfect grammar and structure, try real voice, real mistakes, real
personality.

The Content Crisis Is Real: The crisis isn't that content doesn't work. The crisis is that
everyone is using the same generic content. The same formulas. The same patterns. The
same Al-generated templates. Audiences have developed content immunity. The solution
isn't better formulas. It's better physics.
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SECTION 2

THE HOOK PHYSICS

What Makes a Hook Actually Work

Most people think hooks work because they're "catchy" or "clever." They're wrong. Hooks are
about physics. About understanding exactly how human attention works on LinkedIn, and
engineering your first line to hijack that attention.

The Hook Utility Equation (Detailed)

Hook Conversion Score = (Curiosity x Relevance x Specificity) -
Friction

Curiosity = How badly they want to know what happens next

Low Curiosity (2/10): High Curiosity (9/10):
"I have a business tip for you..." "l just got fired for the best reason possible..."

Posts with curiosity scores above 7/10: Avg 24,389 engagement. Below 4/10: Avg 3,842.

Relevance = How much this matters to their specific situation

Low Relevance (3/10): High Relevance (8/10):
"Here's how | grew my business..." "A founder came to me desperate: 'My 10x engineer
Generic: 0.3% conversion to meetings built our entire product. Now we can't hire anyone to

work with him.
Targeted: 0.96% conversion to meetings

Specificity = How concrete and measurable your claim is
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Low Specificity (2/10): High Specificity (9/10):
"l learned a lot about sales..." "l analyzed 10,000 sales calls and found that 73%
of deals are lost in the first 90 seconds..."

Posts with specific numbers: 5.7x higher engagement. Specific timelines: 3.4x higher. Specific outcomes: 4.2x higher
conversion.

Friction = Anything that makes them hesitate to keep reading

High Friction: Low Friction:
"Corporate jargon, sales-y language, Al-generated "Conversational tone, real human voice, specific
feeling, vague promises" details, authentic mistakes, clear value"
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SECTION 3

THE 200+ HOOK FORMULAS

9 High-Converting Hook Types

After analyzing 87,293 posts, | found that 89% of high-converting hooks fall into 9 categories.
Here's each category with the psychological trigger, real examples, engagement data, and how to
use it.

1: The Storytelling Hook

Stories instantly draw people in. Share a moment, event, or anecdote that sparks interest and
makes your audience want to know what happens next. Your hook should set the scene and hint
at a surprising or emotional outcome.

Hook: "This is how the Japanese Men's team left the dressing room after their win at the
World Cup yesterday... In 2018 they did the same thing and left a thank you note for the
hosts in 3 languages..."

Creator: stevenbartlett-123 | Engagement: 607,215 total

Why it works: Setup-Contrast Pattern, Visual Proof, Universal Theme, Specific Details

Formula: "This i s how [ SPECI FI C GROUP] [DI D SURPRI SING THING [IN SPECI FI C
CONTEXT] . . . "

2: The Personal Lesson Hook

Use your experiences to inspire and teach. Show how small, consistent actions lead to big results
over time.
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Hook: "I love these equations. This has been a beacon in my life for a very long time,
especially when long-term goals can look daunting. Just focusing on short-term steps and
consistency can make me feel..."

Creator: alexwang2911 | Engagement: 326,600 total

Why it works: Personal Investment, Life Philosophy, Visual Framework, Invitation to Adopt

Formula: "1 [ EMOTI ON/ BELI EF] these [LESSONS]. This has been [LIFE | MPACT]
for me..."

3: The Innovation Spotlight Hook

Showcase products or ideas that make a real impact. Focus on the human story behind the
innovation.

Hook: "Custom shirt with magnetic buttons made for this man with cerebral palsy - his smile
says it all - awesome innovation”

Creator: ajjames | Engagement: 283,665 total

Why it works: Human Impact First, Innovation Details, Visual Demonstration, Accessibility Theme

Formula: " [ SPECI FI C | NNOVATI ON] nmade for [ SPECI FI C AUDI ENCE] [ SOLVI NG
SPECI FI C PROBLEM . . . "

4: The Bold Opinion Hook

Don't be afraid to challenge common beliefs. Strong, confident statements spark discussion and
engagement while positioning you as a thought leader.

Hook: "Our employees aren't children. - Spotify. Here's the harsh truth: If you don't trust your
remote team, the problem isn't them, it's you. Think remote work is about working from
anywhere? Think again..."

Creator: matej-ristic-48498311a (shared from ericpartaker) | Engagement: 273,215 total

Why it works: Clear Contrarian Stance, Authority Signal, Workplace Pain Point, Conversation
Starter

Formula: "[ BOLD STATEMENT] - [ CREDI BLE SOURCE]'s approach to [ COMON
CHALLENGE] . .. "
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5: The Resilience Hook

Showcase real people overcoming challenges. Stories of resilience and determination resonate
deeply.

Hook: "43-year-old Steve Alexy is winning over cerebral palsy, a condition categorized by
permanent movement disorders. But it hasn't stopped him from being an inspiring
bodybuilder. Nothing can come between..."

Creator: reenaantoinette | Engagement: 242,406 total

Why it works: Underdog Element, Growth Mindset Theme, Visual Evidence, Inspirational Without
Preaching

Formula: " Thi s [ PERSONV GROUP] just denpnstrated [PRINCI PLE] in [ CHALLENG NG
SITUATION] ... "

6: The Creativity Showcase Hook

Posts that demonstrate creative ideas or tech innovations grab attention and spark curiosity.

Hook: "When #creativity meets #technology. An innovative way to communicate on social
media, invented by startup Breakout Clips. Credit: Tim Gray"

Creator: pascalbornet | Engagement: 258,943 total

Why it works: Pure Wow Factor, Proper Attribution, No Explanation Needed, High Share Value
Formula: "Credit: [ORI G NAL CREATOR]" + [M nd-blowi ng visual content]

7: The Awe-Inspiring Moment Hook

Hook: "A magnificent view of the moon in the Alps at 4800 meters"

Creator: elisabete-souza | Engagement: 242,131 total

Why it works: Breathtaking Visual, Simple Description, Universal Appeal, Moment Capture

Formula: "A [ SUPERLATI VE] vi ew of [ NATURAL WONDER] in [LOCATION]..."

8: The Reflection Hook
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Hook: "This Reddit post hit me hard. A few of the responses: 'The graveyard is full of
irreplaceable and important people.' 'l don't remember what | was working on, | can't tell you
why it was importa..."

Creator: sahilbloom | Engagement: 234,876 total

Why it works: Preview Promise, Work-Life Theme, External Source, Emotional Honesty

Formula: "This [ SOURCE] hit ne hard. A few of the key [INSIGHTS]..."

9: The Data Pattern Hook

Hook: "l charged one client $5K. Another $50K."

Engagement: ~67,000 avg engagement | 0.68% conversion to meetings

Why it works: Relevant to Audience, Pattern Promise, Specific Outcome, Large Sample Size

Formula: "After anal yzi ng [ LARGE NUMBER] [ THI NGS] that [ DESIRED

More Proven Hook Examples
10. Reflect on Work-Life Balance

Hook: "This Reddit post hit me hard..."

Creator: sahilbloom | Engagement: 234,876 total

11. Use Advice from Leaders

Hook: "When former US President Barack Obama was asked to share his most important
career advice..."

Creator: umar482 | Engagement: 215,090 total

12. Celebrate Overcoming the Impossible
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Hook: "Stuck in a wheelchair his entire life, Mathew Downing started walking again..."

Creator: leahgarciaceo | Engagement: 169,055 total

13. Lead by Example

Hook: "I will unite our country, not with words, but with action...”

Creator: wasimmohammad | Engagement: 160,015 total

14. Evoke Empathy with Heartwarming Stories

Hook: "This woman was going to celebrate her birthday alone and people realized...'

Creator: leahgarciaceo | Engagement: 159,719 total

15. Share Educational Content

Hook: "Google announced 'Help me write' in Gmail. Goodbye to all the Chrome

extensions..."

Creator: nazcolakoglu | Engagement: 164,382 total

16. Demonstrate Persistence

Hook: "This talk is a must-watch for every parent of young children...'

Creator: rachael-sokolic | Engagement: 158,858 total

17. Reveal Workplace Insights

Hook: "Never give up - this kid demonstrates what this means..."

Creator: leahgarciaceo | Engagement: 153,282 total

18. Correct Common Misconceptions
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19.

20.

21.

Hook: "The No. 1 employee motivator isn't money. (it actually costs you nothing)..."

Creator: megamahi | Engagement: 133,575 total

Redefine Leadership Mindsets
Hook: "Most new managers think that becoming a manager is the ‘graduation.’ Truth is, it's

the reverse..."

Creator: garyvaynerchuk | Engagement: 134,340 total

Highlight Positive Impacts

Hook: "Today was surreal! Prince William's team asked me to spend the day with him..."

Creator: stevenbartlett-123 | Engagement: 121,609 total

Share Learning Journeys

Hook: "The positive impact of working from home! Credit: Domotoshi..."

Creator: alexwang2911 | Engagement: 132,492 total
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SECTION 4

TOP CREATORS DECODED

What the Data Actually Shows

| analyzed 6,951 high-performing posts from 209 top creators. Here's what separates the top 1%
from everyone else:

The Top 10 by Engagement

stevenbartlett-123 1,982 9,386 Storytelling + Visual
2 garyvaynerchuk 883 7,158 Raw Truth + Authenticity
3 leahgarciaceo 233 14,123 Emotional Impact
4 sahilbloom 347 6,145 Wisdom + Frameworks
5 searchzakir 361 8,504 Visual Hooks
6 sanasajid8910 211 8,670 Inspiring Stories
7 megamahi 592 12,481 Innovation Focus
8 nasimaahmed 174 44,106 Human Interest
9 matej-ristic 427 29,263 Bold Opinions
10 mohideen38 75 5,593 Visual Stories

What Steven Bartlett Does Differently

Steven Bartlett averages 9,386 engagement per post. His best post? 607,215 engagement.

His pattern: 70% storytelling hooks, 20% visual-first content, 10% contrarian takes. Almost never
uses question hooks. Always includes a visual element.

The LinkedIn Guide | Syed Musavir Chishti | Botmer.io & Agentox.ai | Page 18



The Gary Vaynerchuk Pattern

Gary averages 7,158 engagement per post across 883 posts. His hook structure: Raw. Direct. No
fluff. 60% urgent warnings, 30% tough love advice, 10% personal stories. Never uses data bombs.
Rarely exceeds 50 words.

The Archetype Selection Framework

Step 1: Choose Your Category

Need authority? Data Bomb or Pattern Recognition. Have a story? Personal Failure or Story
Tease. Want engagement? Contrarian Take or Question Hook. Need urgency? Urgent Warning or
Time-Based.

Step 2: Fill in the Blanks

Don't just copy-paste. Personalize with your specific numbers, real experiences, unique insights,
and authentic voice.

Step 3: Test Against the 6 Gates

Does this feel human? Is this for my specific audience? Why should they care? Will this help
them? Can they trust me? Should they act now?

Step 4: Calculate Your Hook Score
Score = (Curiosity x Relevance x Specificity) - Friction. Target: 7/10 or higher on each variable.
Step 5: A/B Test

Track engagement, profile views, connection requests, DMs received, meetings booked. The
hooks that book meetings win.
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SECTION 5

THE $1.2M PIPELINE PLAYBOOK

My Viral Posts That Booked Clients (+ The
Systems Behind Them)

Everyone talks about "viral hooks." But no one tells you which hooks generate most revenue. I'm
going to show you the 3 posts that went viral, booked meetings, generated proposals, and closed
deals.

POST #1: PRICING PSYCHOLOGY POST

Hook Score: 808
"l charged one client $5K. Another $50K. For the exact same work."

The Pattern: Shocking price contrast ($5K vs $50K) + same work = instant curiosity.
Reveals universal truth: "l wasn't charging for code. | was charging for pain."

Key Structure: Price discrepancy hook (creates confusion) — Side-by-side comparison
(Client A easy vs Client B nightmare with 37 pages, 23 changes) — The reveal: "$5K for
development + $45K for therapy" — The insight: Some clients buy development, some buy
hand-holding.

Business Results: 162 DMs ¢ 18 meeting requests ¢ 3 clients closed ¢ $127K revenue

POST #2: FAANG CONTROVERSY POST
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Hook Score: 717

"I HATE working with FAANG engineers in early days of startups. Over the past 7+ years,
I've managed 100+ engineers."

The Pattern: Controversial stance + 100+ engineers managed = credible contrarian take.
Key Structure: "I HATE" + FAANG (strong emotion + brand) — Dichotomy: "Optimization
machines vs Survival machines" — Concrete example: 2 weeks OAuth vs 2 hours Firebase

— The rule: Pre-PMF = startup survivors, Post-PMF = FAANG scalers

Business Results: 276 comments ¢ 46 DMs ¢ 19 meeting requests ¢ 7 clients closed
$187K revenue

POST #3: DAILY STANDUPS POST

Hook Score: 898

"l got FIRED 5 years ago when | told a CEO that daily standups SUCK. He fired me by
saying 'Cultural not fit."

The Pattern: Personal vulnerability (got fired) + quantified waste ($189K/year) + named
alternatives.

Key Structure: Story hook with drama — The math: 12 people x 73 min x 5 days =
$189K/year waste — Direct address to CEOs - Better alternatives: Async updates, clear
ownership, weekly demos - Risk reversal

Business Results: 534 comments ¢« 50+ DMs ¢ 13 meeting requests ¢ 5 clients closed
$194K revenue

BONUS POST: ANTI-SILICON VALLEY STORY
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Hook Score: 808

"Meet my buddy Spencer Scott. He made $30,000 in 11 days. He QUIT his SaasS startup to
pick up garbage."

The Pattern: Prestigious — unsexy career move = challenges status assumptions.
Key Structure: Pattern interrupt hook — Pre-validation playbook (Facebook post — 150
comments — Stripe link - $30K before buying truck) — Lifestyle payoff — Business case:

One day/week, 20% margins, 7x EBITDA, zero investment — Zeitgeist tie-in: Al-proof
business
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SECTION 6

60-SECOND CONTENT SYSTEM

My 60-Second Content System (The Actual
Process)

Here's exactly how | turn every client call into LinkedIn posts:

Step 1: Client Meeting Happens

Fathom auto-records the call. | copy the Fathom video link.

Step 2: Paste Link Into Agentox — Get 3-10 Posts (Instant)

| drop the Fathom video link directly into Agentox. It processes the video AND creates optimized
posts automatically. No manual transcript copying needed. | get 3-10 fully-written post options in
seconds. Agentox uses the 87,293-post database to generate algorithm-friendly hooks. Maintains
my voice (because Agentox learned my writing patterns).

Step 3: | Edit If Needed (60 Seconds Max)

Sometimes | use posts as-is. Sometimes | tweak a line or two. Post goes live.

Result: One client meeting = 3-10 posts. Total time: 60 seconds of actual work.
Just: Fathom link — Agentox - Posts ready. That's it.
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SECTION 7

CLIENT IDENTIFICATION SYSTEM

The Discovery

92% of my revenue comes from people who commented on 3+ posts. Not just liked.
Commented. And not just any comments. Meaningful ones.

The Top Fan Scorecard

Engagement Score (40 points max):

e Comments on posts: 3 points each

» Meaningful comment (5+ words, asks question, shares experience): 5 points each
» Shares content: 4 points each

 Tags others in comments: 5 points each

Profile Fit Score (30 points max):

» Matches my ICP (startup founders, CTOs): 15 points

» Has budget authority (title indicates decision-maker): 10 points
* In growth stage (actively hiring, raising, scaling): 5 points
Relationship Score (30 points max):

* Responds to my comments on their posts: 8 points

* DMs me first (not in response to my outreach): 12 points

» Mentions me in their posts: 10 points

Top Fan = 60+ points in 30 days

The Conversion Pattern
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Cold audience 0.2% 1x (baseline)
Warm audience 1.1% 5.5x
Top Fans 4.7% 23.5x

Top Fans convert 23.5x better than cold audiences.
| use Agentox to find top fans. It only takes one click.

Complete Conversion System

1. Client Meeting Happens

2. Agentox Turns meetings into 3-10 Optimized Post Ideas (instant)
3. | Edit if required (60 seconds)

4. Post Goes Live

5. Comments Roll In

6. Agentox Scores All Fans

7. Top Fans Get Flagged

(o]

. | Engage With Top Fans
9. When They Hit 30+ Points - Direct Offer

10. Meeting - Proposal - Client

The Math
Time Investment:

Meeting notes — Agentox — Content: 5 min | Posting: 5 min | Engaging with Top Fans: 20
min/day | Total: 30 minutes/day

Results:

1 post/day = 30 posts/month - Avg 45 comments/post = 1,350 comments/month — Top fans
identified: 30-45/month - Meetings booked: 20-25/month - New clients: 9-13/month
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READY TO BUILD YOUR $1.2M
PIPELINE?

Agentox - Turn Your Meetings Into Viral Content

Agentox is the same system | use to generate posts from every client call. Trained on 87,293
LinkedIn posts, it creates algorithm-optimized hooks in seconds.

What you get:

* Meeting notes - 3-10 viral post options (instant)

» Hooks trained on proven structures ($1.2M validated)
* Algorithm-friendly formatting

» Multiple archetype options (Data, Story, Opinion, etc.)

* Your voice, amplified by data

Try Agentox — agentox.ai
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SECTION 8

WANT TO TALK?

So here we are. You made it through seven sections. You saw the data. You have the formulas.
Now you know why your posts weren't working and exactly what to do instead.

Here's what to do next:

1. Pick one of the 200+ hook formulas
2. Customize it for your content

3. Post it

4. Track what works

5. Repeat

That's it. No overthinking. Just use what works.

"I'll write your next 5 LinkedIn posts for free. Just send me any sales call recording. If they
suck, ignore me forever. If they're good, you try Agentox. Deal?"

| meant that.
So go use this guide. Land your first client from a LinkedIn post. Then send me a screenshot.

But if you need help now:
» Stuck on which frameworks to use? DM me.
» Want feedback on your hooks? DM me.

* Not sure where to start? DM me.

I'm not in a funnel. Just here. Testing what works. Sharing the data.

Connect with me on LinkedIn — Syed Musavir Chishti
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Plus: Comment on 3+ posts and you might become a Top Fan ;)

Thanks for reading. Now go write a hook that doesn't suck.

Cheers,
Syed Musavir Chishti

P.S. When you land that first client from a LinkedIn post, send me the screenshot. | collect them.

P.P.S. Top performers use 3-4 frameworks on rotation. Don't stick with just one.
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